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OVERVIEW: 
1.  What is a Blog? 

 
2.  Why Blog? 

3.  How To: Set Up a Blog 

4.  How-To: Maintain a Blog 

5.  How-To: Write your First Post 

What is this!? 
 

It’s called the “RSSReader.” 
It’s the symbol for a blog. 



WHAT IS A BLOG? 
¢  “Web-log” 
¢ Personal online diary or journal that you can share 

with friends, family or the general public. 
¢ Updated on a daily or weekly basis. 

�  Blogs use software that allows people with little or no 
technical background to update and maintain. 

 
“Blogging” = the activity of updating a blog 
“Blogger” = the author of the blog 
“Blog posts,” “posts” or “entries” = individual articles 

on a blog 



WHY BLOG? 
•  Increase your exposure in the community 
•  Get a chance to interact with possible clients/

patients 
o  Recruiting new clients/patients 
o  Word-of-mouth referrals 

•  Share your nutrition expertise with the public 
•  Build your reputation with other health 

professionals 
•  Enhance your writing skills 
•  Challenge yourself to keep with the latest trends in 

your field 



HOW-TO: SET UP A BLOG 

¢  Come up with a theme or subject for your blog. 
�  Example: Dietitian on the Run by Heather Calcote 

¢  Find a hosting site. 
�  Most are free and easy to use.   
�  Examples include: Blogger, Wordpress, LiveJournal, Blogster.   

¢  Create a schedule of posts. 
�  Number of posts per week. 
�  Daily/weekly topics. 

¢  Start writing! 



HOW-TO: MAINTAIN A BLOG 

¢  Blogs need to be updated regularly.  
�  Especially when you start increasing your readership, it’s 

important to continually update the blog and interact with readers. 

¢  Having a stock of ready-to-go blog posts is a must and 
helps the blog stay live and updated.  

�  This will help to provide posts during busy weeks, days off, 
unexpected delays or other projects and the time needed to review. 



HOW-TO: WRITE YOUR FIRST POST 

¢  Blog posts should be short and to the point.  Typically 
most posts are about 500 words.   
�  If it’s going to be longer, consider doing a series. 

¢  Create a catchy title. 
�  Making a stand-out title will help encourage readers to click on 

your post. 

¢  Pictures and images add personality. 
�  Most people reading blogs do not like straight text.  Occasionally 

its okay to have posts without images. 



HOW-TO: WRITE YOUR FIRST POST 

¢  It’s harder to read things online compared to print.  
�  Post should have shorter paragraphs, have more headings, and 

lists with bullet points. 
�  This will help break up long bouts of text and make it easier for the 

reader to absorb online. 

¢ Be yourself - personal, witty, funny and share 
yourself with the audience.   



RD BLOG EXAMPLES – TOBY AMIDOR 



RD BLOG EXAMPLES – DAVID GROTTO  



RD BLOG EXAMPLES – THE CANDID RD 



QUESTIONS? 


